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Caswell Brand Guidelines
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Avenir Book
Avenir Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789,.:;“”!?()@#$%&*

Use: Internal & External Communications in Print 
& Digital

Use: Internal & External Communications in Print & Digital 
and Packaging

Avenir Black
Avenir Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789,.:;“”!?()@#$%&*

Use: Online Social Content/Inforgraphics only
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Avenir Bold
Avenir Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789,.:;“”!?()@#$%&*

Avenir Medium Oblique
Avenir Medium Oblique

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789,.:;“”!?()@#$%&*
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Headlines should 
be written in Avenir 
Black and weight 
should be decided 
based messaging and 
platform. 

Body and paragraph text style should always 
be at least 3/4 or less than the sub-headline. 
It should be written in Avenir Book and should 
always be in black.
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